
   

 
Inauguration du 10ème Decathlon aux Pays-Bas (23 novembre 2016, La Haye) 

Discours de Philippe Lalliot, Ambassadeur de France aux Pays-Bas 

 

Ladies and Gentlemen, 

It is a great pleasure to be with you this morning and I would like to first thank Diogo 
Monteiro for having invited me on this very special occasion of the opening of the 10th 
Decathlon store in the Netherlands.  

I am a big sports fan myself. I practiced a lot when I was younger. I even wanted to be 
a professional skier. I gave up because I was not good enough and mostly because my 
parents did not really agree, to say the least. I must confess, however, that I have been 
less athletic in recent years. But whenever I visit a Decathlon store, where almost all 
sports articles are on display, I tell myself that it’s high time to do sport again. 

I think Decathlon is one of the best examples of French dynamism, creativity and 
innovation. In 40 years, the company has grown from a single store in the North of 
France to a global group with nearly 120 locations in each and every continent and 
with an annual income of more than € 9 bn.  

The Netherlands have been a significant part of the development of Decathlon nearly 
from the start, 16 years ago. Now, with this one, 10 stores have been opened alongside 
the virtual one. Two other projects are ongoing a few kilometers away, in the Forepark 
and in Schiedam; each one would represent 75 jobs.  

Ladies and Gentlemen, 

Decathlon is a key player of the very strong economic French-Dutch relation, having 
created more than 700 jobs in the Netherlands. Decathlon was also a partner of the 
Grand Départ du Tour de France in Utrecht on July 4th last year which was also the 
start of the Franco-Dutch bilateral economic Year. 

But above all, beyond all the figures, Decathlon is a story of passion, passion for sport 
and for the sportsmen and -women. Since its beginning, Decathlon has made all the 
sports more accessible, no matter how good you are at it.  



   
This strategy matches perfectly with the French commitment to sport. France is indeed 
a real ground for champions and global sport events. The last Euro 2016 was a real 
success thanks notably to the great French sport and tourism infrastructures and a good 
example of what we can do in view of the Olympic Games 2024. 

France is also a country where sport spending represents about € 40 bn a year and 
where sport supports roughly 400 000 jobs. France offers also wonderful experiences 
for everyone through its geographical diversity: great ski in the Alps or in the 
Pyrenees and elsewhere, astonishing sea sports, beautiful treks…  

But for now, I wish Decathlon the greatest success in The Hague and in the 
Netherlands. 


